CLUSTER ANALYSIS USING PASW STATISTICS

B Platform: Windows M Duration: 1 day M Intermediate

TARGET AUDIENCE
Anyone who has worked with PASW Statistics and is interested in knowing more about cluster analysis for market segmentation.

PREREQUISITES
Familiarity with SPSS, including variable definition, opening and ing|data files, generation of basic exploratory statistics. The
understanding of Central Tendency, Dispersion and Hypothesis Tt (including the t-test) is an essential prerequisite.
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